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Marketing Strategies for Theme Parks

Absolute Pricing is a pricing strategy used in theme parks where the price of a product or service is set
based on its value to the customer, without considering the prices of similar products or services offered by
competitors. This strategy is often used for unique or exclusive experiences, such as front-of-line access or
special events. Related terms include demand-based pricing and value-based pricing.

Accessibility refers to the ability of theme parks to accommodate guests with disabilities, including physical,
sensory, and cognitive disabilities. This can include features such as wheelchair-accessible rides, sign
language interpretation, and braille signage. Theme parks must comply with accessibility standards and
regulations, such as the Americans with Disabilities Act (ADA), to ensure that all guests have an equal
opportunity to enjoy the park.

Admission Pricing refers to the strategies used to determine the price of admission to a theme park. This
can include single-day tickets, multi-day tickets, annual passes, and seasonal passes. Theme parks must
balance the need to generate revenue with the need to attract and retain guests.

Annual Passes are a type of ticket that allows guests to visit a theme park multiple times within a year.
Annual passes can be a cost-effective option for frequent visitors and can provide perks such as front-of-
line access, discounts on food and merchandise, and special events.

Aquatic Attractions refer to water-based rides and experiences, such as wave pools, water slides, and lazy
rivers. Aquatic attractions can be a major draw for theme parks, especially during hot summer months.

Attraction Downtime refers to the period of time when a ride or attraction is not operating due to technical
issues, maintenance, or other reasons. Attraction downtime can have a significant impact on guest
satisfaction and can result in lost revenue.

Attendance refers to the number of guests who visit a theme park within a given time period. Attendance
can be affected by a variety of factors, including weather, seasonality, and special events.

Augmented Reality (AR) is a technology that overlays digital information and images onto the real world. AR
can be used in theme parks to create immersive experiences, such as interactive exhibits and virtual
scavenger hunts.

Brand Loyalty refers to the degree to which guests return to a theme park and recommend it to others.
Brand loyalty can be built through positive experiences, personalized marketing, and rewards programs.

Capacity Management refers to the strategies used to manage the number of guests in a theme park at any
given time. This can include crowd control measures, such as limiting ticket sales and implementing virtual
queues.

Read online: https://learnuni.com/glossaries/3220697/marketing-
strategies-for-theme-parks

LearnUNI · 29 Jul 2026



G LO S S A RY

Cashless Payments refer to the use of digital payment methods, such as mobile payments and contactless
credit cards, to make purchases within a theme park. Cashless payments can improve the guest experience
by reducing wait times and increasing convenience.

Character Meet and Greets refer to the opportunities for guests to meet and interact with costumed
characters, such as princesses and superheroes. Character meet and greets can be a major draw for families
with young children.

Competitive Analysis refers to the process of analyzing and evaluating the strengths and weaknesses of
competing theme parks. This can include market research, guest surveys, and financial analysis.

Customer Relationship Management (CRM) refers to the strategies and technologies used to manage and
analyze guest interactions and data. CRM can help theme parks to personalize marketing and improve
guest satisfaction.

Demographic Analysis refers to the process of analyzing and evaluating the characteristics of a theme park's
target market, including age, income, and interests. Demographic analysis can help theme parks to tailor
their marketing and attractions to their target audience.

Digital Marketing refers to the use of digital channels, such as social media, email, and online advertising, to
promote a theme park and engage with guests. Digital marketing can be a cost-effective way to reach a
large audience.

Dynamic Pricing is a pricing strategy that involves adjusting the price of a product or service in real-time
based on demand. Dynamic pricing can be used in theme parks to manage crowds and maximize revenue.

Employee Engagement refers to the level of motivation and commitment of theme park employees.
Employee engagement can have a significant impact on guest satisfaction and can be improved through
training, recognition, and rewards programs.

Entertainment Options refer to the range of entertainment experiences offered by a theme park, including
live shows, parades, and fireworks displays. Entertainment options can help to enhance the guest
experience and increase attendance.

Experience Economy refers to the trend towards experiences, such as travel and entertainment, over
material goods. The experience economy can provide opportunities for theme parks to create unique and
memorable experiences for guests.

Fast Passes are a type of ticket that allows guests to skip the regular line for popular attractions. Fast passes
can be a convenient option for guests who want to maximize their time in the park.

Food and Beverage refers to the range of dining options offered by a theme park, including restaurants,
cafes, and snack stands. Food and beverage options can help to enhance the guest experience and increase
revenue.

Front-of-Line Access refers to the opportunity for guests to skip the regular line for popular attractions.
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Front-of-line access can be a valuable perk for guests who want to maximize their time in the park.

Guest Experience refers to the overall experience of a guest during their visit to a theme park, including
attractions, entertainment, and amenities. Guest experience can be improved through personalized
marketing, employee engagement, and attention to detail.

Guest Feedback refers to the comments and suggestions provided by guests about their experience at a
theme park. Guest feedback can be used to improve the guest experience and identify areas for
improvement.

Guest Segmentation refers to the process of dividing guests into distinct groups based on their
characteristics and behaviors. Guest segmentation can help theme parks to tailor their marketing and
attractions to their target audience.

In-Park Experience refers to the experiences and amenities offered by a theme park, including attractions,
entertainment, and dining options. In-park experiences can help to enhance the guest experience and
increase attendance.

Influencer Marketing refers to the practice of partnering with influencers to promote a theme park and its
attractions. Influencer marketing can be a cost-effective way to reach a large audience.

Integrated Marketing refers to the approach of combining multiple marketing channels and tactics to
promote a theme park and its attractions. Integrated marketing can help to maximize the impact of
marketing efforts and increase attendance.

Intellectual Property (IP) refers to the ownership and control of creative works, such as characters and
stories. Intellectual property can be a valuable asset for theme parks, allowing them to create unique and
immersive experiences.

Loyalty Programs refer to the programs and initiatives designed to reward and retain loyal guests. Loyalty
programs can help to build brand loyalty and increase attendance.

Market Research refers to the process of gathering and analyzing data about a theme park's target market
and competitors. Market research can help theme parks to identify trends and opportunities and make
informed decisions.

Marketing Mix refers to the combination of marketing tactics used to promote a theme park and its
attractions, including product, price, place, and promotion. The marketing mix can help to maximize the
impact of marketing efforts and increase attendance.

Merchandise refers to the range of products and  souvenirs sold by a theme park, including t-shirts, toys,
and collectibles. Merchandise can help to enhance the guest experience and increase revenue.

Mobile Payments refer to the use of mobile devices to make payments within a theme park. Mobile
payments can be a convenient option for guests and can help to reduce wait times.
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Multimedia Attractions refer to the experiences that combine multiple forms of media, such as video, audio,
and special effects. Multimedia attractions can help to create immersive and engaging experiences for
guests.

Near Field Communication (NFC) is a technology that allows for the transfer of data between devices in
close proximity. NFC can be used in theme parks to create interactive experiences and enhance the guest
experience.

Online Ticketing refers to the process of purchasing tickets and making reservations online. Online ticketing
can be a convenient option for guests and can help to reduce wait times.

Operations Management refers to the process of managing and optimizing the day-to-day operations of a
theme park, including attractions, entertainment, and amenities. Operations management can help to
improve the guest experience and increase efficiency.

Park Layout refers to the design and organization of a theme park, including the location of attractions,
entertainment, and amenities. Park layout can help to enhance the guest experience and increase
attendance.

Partnerships refer to the collaborations and agreements between a theme park and other organizations,
such as sponsors and licensors. Partnerships can help to create unique and immersive experiences for
guests.

Personalization refers to the process of tailoring the guest experience to the individual preferences and
interests of each guest. Personalization can help to enhance the guest experience and increase loyalty.

Premium Experiences refer to the experiences and amenities that offer a higher level of service and luxury,
such as front-of-line access and private tours. Premium experiences can help to increase revenue and
enhance the guest experience.

Queue Management refers to the strategies and tactics used to manage the flow of guests through a theme
park, including virtual queues and crowd control measures. Queue management can help to reduce wait
times and improve the guest experience.

Reimbursable Expenses refer to the costs that are reimbursable to guests, such as food and beverage
expenses. Reimbursable expenses can help to enhance the guest experience and increase loyalty.

Revenue Management refers to the strategies and tactics used to manage and optimize revenue streams,
including pricing, inventory management, and yield management. Revenue management can help to
maximize revenue and improve profitability.

Ride Throughput refers to the number of guests that can be accommodated on a ride or attraction within a
given time period. Ride throughput can help to optimize the guest experience and reduce wait times.

Seasonal Events refer to the events and festivals that are held at a theme park during specific times of the
year, such as Halloween and Christmas. Seasonal events can help to enhance the guest experience and
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increase attendance.

Social Media refers to the channels and platforms used to promote a theme park and engage with guests,
including Facebook, Twitter, and Instagram. Social media can be a cost-effective way to reach a large
audience.

Special Effects refer to the technologies and techniques used to create immersive and engaging
experiences, such as fireworks, water effects, and projections. Special effects can help to enhance the guest
experience and create memorable moments.

Sponsorships refer to the agreements and partnerships between a theme park and other organizations,
such as sponsors and licensors. Sponsorships can help to create unique and immersive experiences for
guests.

Target Market refers to the group of guests that a theme park is trying to attract and retain. The target
market can be identified through demographic analysis, psychographic analysis, and behavioral analysis.

Themed Areas refer to the designated areas within a theme park that are themed around a particular story,
character, or environment. Themed areas can help to create immersive and engaging experiences for
guests.

Ticket Pricing refers to the strategies and tactics used to determine the price of admission to a theme park.
Ticket pricing can help to maximize revenue and optimize the guest experience.

User Experience (UX) refers to the overall experience of a guest during their visit to a theme park, including
attractions, entertainment, and amenities. User experience can be improved through personalization,
employee engagement, and attention to detail.

Virtual Queues refer to the systems and technologies used to manage the flow of guests through a theme
park, including virtual wait times and crowd control measures. Virtual queues can help to reduce wait times
and improve the guest experience.

Visitor Management refers to the strategies and tactics used to manage the flow of guests through a theme
park, including crowd control measures and queue management. Visitor management can help to optimize
the guest experience and reduce wait times.

Wait Time Management refers to the strategies and tactics used to manage and reduce wait times for
attractions and experiences. Wait time management can help to improve the guest experience and increase
satisfaction.

Water Parks refer to the areas within a theme park that are dedicated to water-based attractions and
experiences, such as wave pools, water slides, and lazy rivers. Water parks can be a major draw for theme
parks, especially during hot summer months.

Yield Management refers to the strategies and tactics used to manage and optimize revenue streams,
including pricing, inventory management, and revenue management. Yield management can help to
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maximize revenue and improve profitability.
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