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Postgraduate Certificate in Climate Crisis Storytelling

Climate Crisis Communication

Climate Crisis Communication:

Climate crisis communication is the practice of effectively conveying information about the climate crisis to
various audiences. It involves using different communication strategies and channels to raise awareness,
educate, and inspire action to address the challenges posed by climate change.

Key Terms and Vocabulary:

1. Climate Crisis: The climate crisis refers to the significant and lasting changes in the Earth's climate
patterns, primarily due to human activities such as burning fossil fuels, deforestation, and industrial
processes. These changes result in rising global temperatures, extreme weather events, sea-level rise, and
other environmental impacts.

2. Storytelling: Storytelling is a powerful communication tool used to convey complex information in a
compelling and engaging way. In the context of climate crisis communication, storytelling can help create
emotional connections with audiences, inspire action, and drive positive change.

3. Audience Segmentation: Audience segmentation involves dividing a target audience into smaller, more
manageable groups based on shared characteristics such as demographics, interests, behaviors, or
attitudes. By understanding the unique needs and preferences of each segment, communicators can tailor
messages more effectively.

4. Framing: Framing refers to the way information is presented to influence how it is perceived by
audiences. In climate crisis communication, framing can shape attitudes, beliefs, and behaviors towards
climate change by highlighting different aspects such as risks, opportunities, or solutions.

5. Call to Action: A call to action is a clear and specific request for audiences to take a particular step or
engage in a specific behavior. In climate crisis communication, calls to action can encourage individuals to
reduce their carbon footprint, support climate policies, or participate in environmental initiatives.

6. Visual Communication: Visual communication involves using images, graphics, videos, and other visual
elements to convey information. Visuals can enhance understanding, evoke emotions, and increase
engagement in climate crisis communication efforts.

7. Climate Messaging: Climate messaging refers to the content and language used to communicate
information about the climate crisis. Effective climate messaging is clear, concise, compelling, and tailored
to the needs and values of different audiences.

8. Stakeholders: Stakeholders are individuals, groups, or organizations that have an interest or are affected
by climate change. In climate crisis communication, engaging with stakeholders is essential for building
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partnerships, gaining support, and driving collective action.

9. Environmental Justice: Environmental justice is the fair treatment and meaningful involvement of all
people, regardless of race, color, income, or nationality, in environmental decision-making. Climate crisis
communication should address issues of environmental justice and equity to ensure inclusive and
sustainable solutions.

10. Climate Action: Climate action refers to efforts taken to mitigate or adapt to the impacts of climate
change. It includes individual actions, community initiatives, corporate sustainability programs, and
government policies aimed at reducing greenhouse gas emissions and building resilience to climate risks.

11. Digital Communication: Digital communication involves using online platforms, social media, websites,
email, and other digital tools to reach and engage audiences. In climate crisis communication, digital
channels can amplify messages, facilitate dialogue, and mobilize support for climate action.

12. Behavior Change: Behavior change involves modifying attitudes, beliefs, and actions to adopt more
sustainable and environmentally friendly practices. Climate crisis communication can influence behavior
change by providing information, incentives, social norms, and support for positive actions.

13. Climate Science: Climate science is the study of Earth's climate system, including the causes and effects
of climate change. Communicating climate science accurately and effectively is critical for increasing public
understanding, trust, and support for climate action.

14. Resilience: Resilience refers to the ability of individuals, communities, and ecosystems to adapt and
recover from climate-related challenges and disruptions. Climate crisis communication can promote
resilience by raising awareness, building capacity, and fostering collaboration to address climate risks.

15. Advocacy: Advocacy involves promoting and supporting a particular cause or issue, such as climate
action, through public awareness, education, and policy influence. Climate crisis communication can
empower advocates to drive change, mobilize resources, and influence decision-making at local, national,
and global levels.

16. Climate Narratives: Climate narratives are stories, themes, or messages that shape how people perceive
and respond to the climate crisis. By crafting compelling and inclusive narratives, communicators can inspire
empathy, spark dialogue, and motivate action to address climate change effectively.

17. Empowerment: Empowerment involves fostering a sense of agency, confidence, and influence among
individuals and communities to take meaningful action on climate change. Climate crisis communication
can empower people by providing information, resources, skills, and opportunities to make a positive
impact.

18. Public Engagement: Public engagement involves involving and mobilizing diverse audiences in climate-
related discussions, decision-making, and actions. Effective public engagement strategies can build trust,
foster collaboration, and enhance the impact of climate crisis communication efforts.

19. Climate Resilience: Climate resilience is the capacity of individuals, communities, and systems to adapt to
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and withstand the impacts of climate change. Climate crisis communication can promote resilience by
raising awareness, building skills, and fostering partnerships to enhance preparedness and response efforts.

20. Risk Communication: Risk communication involves conveying information about potential hazards,
uncertainties, and vulnerabilities related to the climate crisis. Effective risk communication can help people
understand, evaluate, and respond to climate risks, such as extreme weather events, sea-level rise, and
biodiversity loss.

21. Behavioral Economics: Behavioral economics is the study of how psychological, social, and cognitive
factors influence economic decisions and behaviors. In climate crisis communication, insights from
behavioral economics can inform strategies to nudge individuals towards more sustainable choices and
actions.

22. Community Engagement: Community engagement involves working with local residents, organizations,
and leaders to address climate-related challenges and opportunities. Climate crisis communication can
support community engagement by building trust, promoting dialogue, and fostering collaboration to
achieve shared goals.

23. Climate Justice: Climate justice is the fair distribution of the costs and benefits of climate change
mitigation and adaptation efforts, particularly for vulnerable and marginalized populations. Climate crisis
communication should prioritize climate justice to ensure equitable and inclusive solutions that address
social, economic, and environmental inequalities.

24. Social Media Advocacy: Social media advocacy involves using platforms such as Facebook, Twitter,
Instagram, and LinkedIn to raise awareness, mobilize support, and drive action on climate change. Effective
social media advocacy requires engaging content, strategic messaging, and authentic engagement with
online communities.

25. Sustainable Development Goals (SDGs): The Sustainable Development Goals are a set of 17 global goals
adopted by the United Nations to address social, economic, and environmental challenges, including
climate change. Climate crisis communication can align with the SDGs to promote integrated and holistic
solutions that advance sustainability and resilience worldwide.

26. Climate Literacy: Climate literacy is the knowledge, skills, and attitudes needed to understand and
address the complexities of climate change. Climate crisis communication plays a vital role in building
climate literacy by providing accurate information, promoting critical thinking, and fostering informed
decision-making among diverse audiences.

27. Climate Action Plans: Climate action plans are strategic documents outlining goals, strategies, and
actions to reduce greenhouse gas emissions, enhance resilience, and promote sustainability at local,
regional, or national levels. Effective climate crisis communication can support the development,
implementation, and monitoring of climate action plans to achieve measurable and meaningful impacts.

28. Multi-Stakeholder Engagement: Multi-stakeholder engagement involves collaborating with diverse
actors, including government agencies, businesses, civil society organizations, academia, and communities,
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to address complex challenges such as climate change. Climate crisis communication can facilitate multi-
stakeholder engagement by fostering dialogue, building partnerships, and mobilizing resources to drive
collective action and impact.

29. Climate Emergency Declaration: A climate emergency declaration is a formal acknowledgment by
governments, institutions, or organizations of the urgent and existential threat posed by climate change.
Climate crisis communication can support climate emergency declarations by raising awareness, mobilizing
support, and advocating for bold and transformative actions to address the climate crisis effectively.

30. Interdisciplinary Collaboration: Interdisciplinary collaboration involves bringing together experts from
different fields, such as science, policy, communication, arts, and community engagement, to address
complex and interconnected challenges like climate change. Climate crisis communication can benefit from
interdisciplinary collaboration by integrating diverse perspectives, expertise, and approaches to foster
innovation, creativity, and impact in climate storytelling and advocacy efforts.
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