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Professional Certificate in Automotive Marketing

Market Research and Analysis for Automotive
Products

Market research is a critical process in the automotive industry, as it helps companies understand the needs
and wants of their customers, as well as the competitive landscape. In this explanation, we will cover key
terms and vocabulary related to market research and analysis for automotive products.

Market research is the process of gathering and analyzing information about a market, including
consumers, competitors, and the overall industry. This information is used to make informed business
decisions, such as product development, pricing, and marketing strategies.

Primary research is research that is specifically conducted for a particular project or purpose. This can
include surveys, focus groups, and interviews.

Secondary research is research that has already been conducted and can be used for a new project or
purpose. This can include industry reports, market studies, and government statistics.

Quantitative research is research that uses numerical data and statistical analysis to understand a market.
This can include surveys and experiments.

Qualitative research is research that uses non-numerical data, such as interviews and focus groups, to
understand a market.

Target market is the specific group of consumers that a company is trying to reach with its products or
services.

Market segmentation is the process of dividing a market into smaller groups of consumers with similar
needs and characteristics.

Demographics are statistical characteristics of a population, such as age, gender, income, and education
level.

Psychographics are the attitudes, values, and lifestyle characteristics of a population.

Competitive analysis is the process of identifying and evaluating the strengths and weaknesses of
competitors in a market.

Market share is the percentage of a market that is controlled by a particular company or product.

SWOT analysis is a framework for evaluating a company's strengths, weaknesses, opportunities, and threats.

Porter's Five Forces is a framework for analyzing the competitiveness of an industry. The five forces are: the
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bargaining power of buyers, the bargaining power of suppliers, the threat of new entrants, the threat of
substitute products, and the intensity of competitive rivalry.

Focus groups are small, facilitated groups of people who are brought together to discuss a product, service,
or issue.

Surveys are questionnaires that are used to gather information from a large number of people.

Interviews are one-on-one conversations with individuals to gather information.

Conjoint analysis is a research technique used to understand the trade-offs that consumers make when
making purchasing decisions.

MaxDiff analysis is a research technique used to understand the relative importance of different attributes
of a product or service.

Price sensitivity is the degree to which consumers are willing to pay for a product or service.

Price elasticity is a measure of how much the quantity demanded of a product or service changes in
response to a change in price.

Marketing mix is the set of controllable variables that a company uses to market its product or service. The
marketing mix includes: product, price, promotion, and place.

Product refers to the physical goods or services that a company offers.

Price refers to the amount that consumers pay for a product or service.

Promotion refers to the methods used to communicate and sell a product or service.

Place refers to the distribution channels used to make a product or service available to consumers.

Brand positioning is the process of creating a unique image and message for a brand in the minds of
consumers.

Customer lifetime value is the total amount of money that a customer is expected to spend on a product or
service over the course of their lifetime.

Customer acquisition cost is the cost of acquiring a new customer.

Churn rate is the percentage of customers who stop doing business with a company over a given period of
time.

Net promoter score is a measure of customer loyalty and satisfaction.

Customer journey mapping is the process of understanding and visualizing the steps that a customer takes
when interacting with a company.
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A/B testing is a research technique used to compare the performance of two versions of a product, service,
or marketing campaign.

Challenges in Market Research and Analysis for Automotive Products:

1. Large sample size and long lead times for data collection and analysis.
2. Difficulty in reaching and engaging with certain demographics, such as young people and low-income
households.
3. Difficulty in measuring the effectiveness of marketing campaigns, due to the long sales cycles in the
automotive industry.
4. Difficulty in predicting future trends and consumer behavior.
5. Difficulty in measuring the impact of external factors, such as economic conditions and government
regulations.

Examples and Practical Applications:

1. A car manufacturer wants to understand the needs and wants of first-time car buyers. They conduct a
survey of 1,000 first-time car buyers to gather information about their demographics, purchase history, and
decision-making process.
2. A car manufacturer wants to understand the strengths and weaknesses of its competitors. They conduct a
competitive analysis, which includes analyzing competitors' market share, pricing strategies, and product
offerings.
3. A car manufacturer wants to understand the trade-offs that consumers make when choosing a car. They
conduct a conjunctive analysis, which includes asking consumers to rank different car attributes in order of
importance.
4. A car manufacturer wants to understand the relative importance of different car features, such as fuel
efficiency and entertainment system. They conduct a MaxDiff analysis, which includes asking consumers to
choose the most and least important feature from a list of options.
5. A car manufacturer wants to understand the customer journey of a potential customer, from the initial
research phase to the final purchase decision. They conduct customer journey mapping, which includes
understanding the touchpoints, pain points, and decision-making factors at each stage of the journey.

In conclusion, market research and analysis is a critical process in the automotive industry, as it helps
companies understand the needs and wants of their customers, as well as the competitive landscape. By
understanding key terms and vocabulary related to market research and analysis, automotive professionals
can make informed business decisions and develop effective marketing strategies. However, it's important
to keep in mind the challenges such as large sample size, difficulty in reaching and engaging with certain
demographics, difficulty in measuring the effectiveness of marketing campaigns, difficulty in predicting
future trends, and difficulty in measuring the impact of external factors.

It's also important to note that market research and analysis is not a one-time activity, it's an ongoing
process that should be reviewed and updated regularly to ensure that the company is meeting the
changing needs and wants of its customers. Additionally, it's important to use a variety of research
methods, such as surveys, focus groups, and interviews, to gather a well-rounded understanding of the
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market. By incorporating market research and analysis into their decision-making process, automotive
companies can stay ahead of the competition and build long-term success.
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