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Postgraduate Certificate in Business Anthropology

Research Methods in Business Anthropology

Research Methods in Business Anthropology is a key course in the Postgraduate Certificate in Business
Anthropology. This explanation will cover the key terms and vocabulary that are essential to understanding
the concepts and practices of research methods in this field.

Ethnography: Ethnography is a research method used in anthropology that involves the study of people and
cultures in their natural settings. It is a holistic approach that aims to understand the complexities of human
behavior, beliefs, and social interactions in a particular cultural context. In business anthropology,
ethnography is used to study the cultural aspects of organizations, markets, and consumer behavior.

Example: An ethnographic study of a tech startup in Silicon Valley might involve participant observation,
interviews, and document analysis to understand the company's culture, values, and practices.

Participant Observation: Participant observation is a research method used in ethnography that involves the
researcher participating in the daily activities of the people being studied while also observing and taking
notes on their behavior, interactions, and cultural practices.

Example: A participant observation study of a coffee shop might involve the researcher working as a barista,
interacting with customers, and observing the social dynamics of the space.

Interviews: Interviews are a research method used to gather in-depth information from individuals about
their experiences, perceptions, and attitudes. In business anthropology, interviews are used to understand
the perspectives of employees, managers, and consumers.

Example: A series of interviews with employees at a manufacturing company might be used to understand
their perceptions of job satisfaction, work-life balance, and company culture.

Focus Groups: Focus groups are a research method used to gather data from a group of people through
facilitated discussions. In business anthropology, focus groups are used to understand consumer
preferences, attitudes, and behaviors.

Example: A focus group with young adults might be used to understand their perceptions of a new clothing
brand and their purchasing habits.

Surveys: Surveys are a research method used to gather data from a large number of people through
standardized questions. In business anthropology, surveys are used to understand consumer demographics,
preferences, and behaviors.

Example: A survey of consumers might be used to understand their attitudes towards sustainable fashion
and their purchasing habits.

Data Analysis: Data analysis is the process of examining and interpreting the data collected through
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research methods. In business anthropology, data analysis involves identifying patterns, themes, and
insights from the data to answer research questions and develop recommendations.

Example: Data analysis of an ethnographic study of a tech startup might involve coding the field notes and
interview transcripts to identify patterns in the company's culture and practices.

Triangulation: Triangulation is the use of multiple research methods to validate and corroborate the findings
of a study. In business anthropology, triangulation is used to ensure the accuracy and reliability of the
research findings.

Example: A study of a coffee shop might use participant observation, interviews, and surveys to triangulate
the findings and ensure the accuracy of the results.

Reflexivity: Reflexivity is the practice of examining one's own assumptions, biases, and positionality in the
research process. In business anthropology, reflexivity is used to ensure the objectivity and credibility of the
research findings.

Example: A researcher conducting an ethnographic study of a tech startup might reflect on their own
assumptions about the company's culture and practices and how these might influence the research
findings.

Generalizability: Generalizability is the extent to which the findings of a study can be applied to other
contexts or populations. In business anthropology, generalizability is an important consideration when
designing and conducting research studies.

Example: A study of consumer behavior in one city might have limited generalizability to other cities or
regions.

Ethical Considerations: Ethical considerations are the principles and guidelines that govern the conduct of
research with human participants. In business anthropology, ethical considerations include informed
consent, confidentiality, and avoidance of harm.

Example: A researcher conducting an ethnographic study of a company must obtain informed consent from
the participants and ensure the confidentiality of the data collected.

Mixed Methods: Mixed methods is a research approach that combines qualitative and quantitative research
methods. In business anthropology, mixed methods are used to provide a more comprehensive
understanding of the research topic.

Example: A study of consumer behavior might use both surveys and ethnographic methods to gather both
quantitative and qualitative data.

Hypothesis Testing: Hypothesis testing is a research method used to test a specific hypothesis or research
question. In business anthropology, hypothesis testing is used to determine the significance of the research
findings.
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Example: A hypothesis test might be used to determine if there is a significant difference in consumer
behavior between two groups.

Reliability: Reliability is the consistency and stability of the research findings. In business anthropology,
reliability is an important consideration when designing and conducting research studies.

Example: A reliable research study should produce consistent results when repeated.

Validity: Validity is the accuracy and truthfulness of the research findings. In business anthropology, validity
is an important consideration when designing and conducting research studies.

Example: A valid research study should accurately measure what it purports to measure.

Sampling: Sampling is the process of selecting a subset of participants or data from a larger population or
dataset. In business anthropology, sampling is used to ensure the representativeness and generalizability of
the research findings.

Example: A random sample of consumers might be selected for a survey to ensure the representativeness of
the data.

Data Saturation: Data saturation is the point at which no new information or insights are being gained from
the data collected. In business anthropology, data saturation is an important consideration when
determining the sample size and duration of the research study.

Example: Data saturation might be reached after conducting 20 interviews with employees at a company.

Coding: Coding is the process of categorizing and labeling the data collected during a research study. In
business anthropology, coding is used to identify patterns, themes, and insights from the data.

Example: Field notes from an ethnographic study might be coded to identify patterns in the company's
culture and practices.

Thematic Analysis: Thematic analysis is a research method used to identify and analyze patterns and themes
in the data collected. In business anthropology, thematic analysis is used to develop insights and
recommendations from the research findings.

Example: A thematic analysis of interview transcripts from a study of consumer behavior might identify
themes related to sustainability and brand loyalty.

Member Checking: Member checking is the process of validating the research findings with the participants.
In business anthropology, member checking is used to ensure the accuracy and credibility of the research
findings.

Example: A researcher conducting an ethnographic study of a company might share the research findings
with the participants to validate the results.

Research Design: Research design is the plan and strategy for conducting a research study. In business
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anthropology, research design includes the research questions, methods, and analysis plan.

Example: A research design for a study of consumer behavior might include a survey, focus groups, and
data analysis plan.

Research Question: Research question is the specific question or hypothesis being investigated in a research
study. In business anthropology, research questions guide the design and conduct of the research study.

Example: A research question for a study of consumer behavior might be "What factors influence young
adults' purchasing decisions for sustainable fashion?"

Research Participants: Research participants are the individuals or groups who are the focus of the research
study. In business anthropology, research participants can include employees, managers, and consumers.

Example: Research participants in a study of a coffee shop might include baristas, customers, and managers.

Data Collection: Data collection is the process of gathering information and data during a research study. In
business anthropology, data collection includes methods such as participant observation, interviews, and
surveys.

Example: Data collection for a study of a tech startup might include participant observation, interviews with
employees, and surveys of consumers.

Data Interpretation: Data interpretation is the process of making sense of the data collected during a
research study. In business anthropology, data interpretation involves identifying patterns, themes, and
insights from the data.

Example: Data interpretation for a study of a tech startup might involve coding the field notes and interview
transcripts to identify patterns

Research Methods in Business Anthropology is a course that focuses on the theories, methods, and
techniques used in conducting anthropological research in business settings. This field of study combines
the principles of anthropology and business to understand the cultural, social, and economic aspects of
organizations, markets, and consumers. The following are some of the key terms and vocabulary that
students in the Postgraduate Certificate in Business Anthropology course should be familiar with:

1. Ethnography: Ethnography is a research method used in anthropology that involves the study of a
particular culture or group of people over an extended period. In business anthropology, ethnography
involves observing and participating in the daily activities of an organization or market to understand its
culture, values, and practices.

2. Participant Observation: Participant observation is a research method used in ethnography that involves
the researcher participating in the daily activities of the group being studied while also observing and
taking notes. This method allows the researcher to gain a deep understanding of the group's culture,
beliefs, and practices.

3. Netnography: Netnography is a research method used in business anthropology that involves the study
of online communities and social media platforms. This method involves observing and analyzing online
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conversations, behaviors, and interactions to understand consumer attitudes, preferences, and trends.

4. Mixed Methods: Mixed methods research involves the use of both qualitative and quantitative research
methods. In business anthropology, mixed methods research may involve using ethnography and
participant observation to gain a deep understanding of a group's culture, and then using surveys or other
quantitative methods to gather data on consumer attitudes or behaviors.

5. Cross-Cultural Research: Cross-cultural research involves the study of cultural differences and similarities
between groups or organizations. In business anthropology, cross-cultural research may involve comparing
the cultural values and practices of organizations in different countries or regions.

6. Action Research: Action research is a research method used in business anthropology that involves the
researcher working closely with an organization to identify and solve specific problems. This method
involves a collaborative approach between the researcher and the organization, with the goal of creating
positive change and improving organizational performance.

7. Critical Anthropology: Critical anthropology is a theoretical perspective that emphasizes the importance
of power relations and social inequality in the study of culture and society. In business anthropology, critical
anthropology may involve examining the ways in which organizations and markets perpetuate or challenge
social hierarchies and inequalities.

8. Reflexivity: Reflexivity is the practice of reflecting on one's own positionality and biases in the research
process. In business anthropology, reflexivity involves acknowledging and addressing one's own
assumptions and biases in order to produce more objective and accurate research findings.

9. Ethical Considerations: Ethical considerations are an important aspect of business anthropology research.
Researchers must consider issues such as informed consent, confidentiality, and potential harm to
participants when conducting research in business settings.

10. Data Analysis: Data analysis is the process of interpreting and making sense of the data collected during
the research process. In business anthropology, data analysis may involve coding and categorizing
qualitative data, conducting statistical analysis of quantitative data, or using software tools to visualize and
analyze data.

Here are some examples and practical applications of these key terms and vocabulary in business
anthropology research:

* An ethnographic study of a technology company may involve the researcher participating in daily
meetings, observing team dynamics, and interviewing employees to understand the company's culture and
values.

* A netnography study of a consumer product may involve analyzing online reviews, social media posts, and
discussion forums to understand consumer attitudes and behaviors towards the product.

* A mixed methods study of a retail organization may involve using ethnography to gain a deep
understanding of the organization's culture and using surveys to gather data on customer satisfaction and
loyalty.

* A cross-cultural study of organizational culture may involve comparing the values and practices of
organizations in different countries or regions to identify cultural differences and similarities.

* An action research study of a healthcare organization may involve the researcher working closely with the
organization to identify and address issues related to patient care and safety.

* A critical anthropology study of a financial institution may involve examining the ways in which the
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institution perpetuates or challenges social hierarchies and inequalities.

* A reflexive study of a research project may involve the researcher reflecting on their own assumptions and
biases and considering how these may have influenced the research process and findings.

* Ethical considerations in business anthropology research may involve obtaining informed consent from
participants, ensuring confidentiality, and minimizing potential harm to participants.

* Data analysis in business anthropology research may involve coding and categorizing qualitative data,
conducting statistical analysis of quantitative data, or using software tools to visualize and analyze data.

Some challenges in business anthropology research may include gaining access to organizations and
markets, building trust with participants, and analyzing large and complex datasets. Additionally, business
anthropologists must be mindful of ethical considerations and strive to produce objective and accurate
research findings.

In conclusion, understanding the key terms and vocabulary in Research Methods in Business Anthropology
is essential for students in the Postgraduate Certificate in Business Anthropology course. These terms and
concepts provide a foundation for conducting anthropological research in business settings and contribute
to the field's growing body of knowledge on the cultural, social, and economic aspects of organizations,
markets, and consumers. By applying these concepts in practical research scenarios, business
anthropologists can contribute to positive change and improve organizational performance.
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